
Corporate
Support Policy

Registered Organizat ions may receive commercial suppor t
for a program or act iv i ty provided that the pr imary purpose
of such suppor t is  to underwr i te the program or act iv i ty as
opposed to the promotion or endorsement of a commercial
product or ser vice. There is a dif ference between “suppor t”
of an event and Universi ty “endorsement” of a product or
commercial ser vice. I t  is  impor tant that this dis t inct ion is
understood by the student organizat ion as wel l  as the
commercial ent i ty proposing or being approached for such
suppor t.  Addit ional ly, any publ ic i ty, wr i t ten or verbal,  must
not imply Universi ty endorsement. Pr ior to any sol ic i tat ion or
acceptance of commercial suppor t,  the registered af f i l iated
student organizat ion must receive, in wr i t ing, pr ior approval
from Student Organizat ions, Leadership & Engagement (SOLE).
SOLE wil l  consul t  with the Depar tment of Publ ic Af fairs to
ensure consis tency with the Universi tyʼs corporate fundrais ing
ef for ts.

SPECIFIC OPERATIONAL POLICIES

An author ized representat ive (as def ined in the UCLA Act iv i ty Guidel ines) must meet with a SOLE Advisor to discuss
program concept, funding, faci l i t ies and compliance with al l  appl icable Universi ty rules, regulat ions, and pol ic ies.
SOLE wil l  s ign of f  on t ime, place, and manner.

A . Pr ior to engaging in any promotional act iv i t ies for the proposed event,  al l  such act iv i t ies and their at tendant
publ ic i ty must receive SOLE approval.

B. SOLE wil l  assure that al l  forms of publ ic i ty and promotion (newspaper, f l iers,  banners, bal loons, Tshir ts,  PSAʼs
and other non pr int media etc.) are in compliance with Universi ty pol icy and compatible with s tandards and
procedures developed with ASUCLA.

 1. In al l  forms of promotion and publ ic i ty, the prof i le of the sponsor ing student organizat ion must be equal to
 or greater than the prof i le of the commercial ent i ty providing suppor t.

 2. Al l  mater ials publ ic izing an event (e.g. programs, posters, f l iers,  banners, bal loons and media ads) must be
 worded in a way that clear ly communicates to the publ ic that the act iv i ty is  a Universi ty event,  and secondar i ly,
 suppor ted by the commercial ent i ty. For wr i t ten mater ials this means that the larger, more predominant le t ter ing
 would state the name of the Universi ty event and/or sponsor and any commercial suppor t would be given
 subsidiary bi l l ing per C.1 above.

 3. Al l  adver t is ing must s tate the name of the sponsor ing student organizat ion i .e. “Sponsored by the UCLA
 Business Society.” No adver t is ing may state direct ly that an event is  cosponsored by the commercial suppor t
 ent i ty. Terms such as “in conjunct ion with”,”presented by”,”with special thanks to” are acceptable ( i .e.
 “Sponsored by the UCLA Business Society in cooperat ion with IBM”).
 
 4. Agreements made between the student organizat ion and the of f  campus commercial suppor ter must be draf ted
 in consul tat ion with the SOLE Of f ice and are not author ized to be made without the pr ior s igned approval of the
 SOLE Of f ice. Al l  Agreements must include (but are not l imi ted to) the fol lowing:

   • Name of s tudent organizat ion and student contact
   • Name of Of f Campus Individuals and/or agencies and pr imary contact for each ( including name, address,
     phone and posi t ion)
   • Br ief descr ipt ion of event include date, t ime, place, format, ant ic ipated audience.
   • Descr ipt ion of promotional plan including provis ions for advance preview of publ ic i ty and ad copy,
     publ ic i ty and photographic r ights,  and use of mater ials (e.g. adver t is ing copy and photographs) subsequent
     to the event
   • Specif ic contr ibut ion of of f  campus individuals and/or agencies (as del ineated in contract to be at tached)
   • Responsibi l i t ies of s tudent organizat ion (as del ineated in contract to be at tached)

 5. Responsibi l i t ies of of f  campus individuals and/or agencies (as del ineated in contract to be at tached)

 6. Level of l iabi l i ty insurance that should be provided depending upon the r isk of injur y, damage or vandal ism.


